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Strategic Marketing Executive | Growth-Oriented Leader | Data-Driven Decision Maker

Innovative and results-driven marketing leader with over 18 years of experience in developing and executing
marketing strategies that drive business growth. Proven ability to lead high-performing teams, optimize
marketing operations, and implement data-driven initiatives that enhance brand positioning and demand
generation. Adept at collaborating with cross-functional teams to achieve corporate objectives in the healthcare
and technology sectors.

Core Competencies

e Marketing Strategy Development o Digital & Omni-Channel Marketing
e Demand Generation & Lead Nurturing o Go-To-Market Strategy
e Brand Positioning & Market o Marketing Operations & Budgeting

Differentiation _
e Team Leadership & Talent

o Data Analytics & Marketing Insights Development

Professional Experience

Vizient, Inc.

Vice President, Marketing Technology, Operations, Analytics, and Research (April 2021 — Present)
Leading strategic marketing initiatives for the nation’s largest member-owned healthcare services company.

e Spearheaded an enterprise-wide data initiative to enhance customer interactions and power the sales
process.

o Designed and implemented a research and marketing analytics service with 30 FTEs and multiple vendor
partners.

o Transformed marketing capabilities by implementing a cutting-edge campaign management platform and
process.

e Managed a $16M budget, optimizing resource allocation for maximum impact.
Associate Vice President, Product & Solution Marketing (November 2018 — April 2021)
o Developed and executed go-to-market strategies for a $400M analytics and consulting business.

e Led a high-performing marketing team responsible for demand generation and multi-channel campaign
execution.

o Enhanced customer engagement through a data-driven approach to digital and offline marketing efforts.

e Optimized marketing automation and sales enablement tools to align marketing efforts with business
goals.

Senior Director, Supply Chain Solutions Marketing (July 2015 — November 2018)

e Led a 13-member marketing team in developing and executing brand positioning, demand generation,
and sales enablement strategies.



Drove marketing-qualified opportunities exceeding $253M in sales targets.

Designed and optimized a data-driven demand generation process, resulting in over 1,000 qualified leads
for sales.

Marketing Director, Supply Chain Analytics (March 2013 — July 2015)

Developed a go-to-market strategy that drove $22M in annual bookings for supply chain solutions.
Achieved an 8:1 ROI on a national multimedia marketing campaign.

Led CRM (Salesforce) and marketing automation (Pardot) integrations to enhance lead tracking and
conversion.

Children’s Eye Foundation

Executive Director (September 2008 — March 2013)

Led national initiatives to expand pediatric ophthalmology awareness and vision screening programs.

Designed and launched a multi-county public health campaign, training 156 medical professionals and
screening over 40,000 children.

Successfully doubled annual donations through innovative donor engagement strategies.

Education

Master of Science in Data Science — Southern Methodist University, 2017

Master of Business Administration (MBA), Marketing & Operations — Southern Methodist University,
2008

Bachelor of Business Administration, Marketing — Texas Christian University, 2004

Certifications & Skills

Challenger Marketing

Salesforce & Pardot (Marketing Automation)
Google AdWords & Google Analytics
Python, SQL, Tableau, R, Alteryx, Jupyter
Omni-Channel & Digital Marketing Strategy

Leadership & Industry Contributions

Vizient Diversity Ambassador — Advocating for inclusive business practices.

Speaker & Lecturer — Dallas Center for Nonprofit Management, educating organizations on modern
marketing techniques.

Board of Directors — Children’s Eye Foundation (2007-2008), leading business development and program
expansion efforts.

Awards & Recognitions



o Excellence in Communication Award — Center for Nonprofit Management (2011)
o President’s Volunteer Service Award (2008)

o Cox Distinguished Business Leader — Southern Methodist University (2007)



